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Introduction 
 
There are a number of reasons why customers return packages. Maybe apparel doesn’t fit or 
the color doesn’t match. Perhaps test kits or samples must be returned. Whatever the reason, a 
hassle-free customer returns policy helps merchants win the first order and a positive returns 
experience earns repeat business. 
E-commerce marketplace revenue is expected to grow about 9.5 percent annually through 2018 

according to Forrester Research. Shipments to consumers are outpacing shipments to 

businesses. By 2018 total online sales in the U.S. are expected to be close to $414 billion. As e-

commerce shopping grows, so does the demand for user-friendly returns solutions.  

ComScore research shows that the customer returns experience determines whether they will 

purchase from you again.  

ComScore research has also shown that most important to consumers are: 
 Free or discounted shipping. 
 Easy returns. 
 A return label in the box or an easy way to print a return label. 

Why should you choose the Postal Service for your returns program? 

 
 Convenience — Reduce trunk time (the time between when a return label is created and 

the package is actually shipped) by offering convenient choices for your customers to 

deposit their return packages with the Postal Service. 

o More than 31,000 retail Post Offices for your customers to drop off their return 

packages.  

o Free Package Pickup from your customer’s doorstep during regular mail delivery 

(132 million addresses). 

o Conveniently placed collection boxes (approximately 160,000). 

 Affordability — Merchants can better manage shipping expenses because USPS upfront 

pricing means no surprises. 

o No surcharges or fees to print return labels. 

o Ounce-based pricing for lightweight items.  

 Flexibility — Label printing options that fit your customer service philosophy and your IT 

support capabilities. 

o Include a return label with the order or email a PDF image when customers 

request a label. 

o Provide a customized URL so your customer can print their own return label. 

 Visibility — Your customers have peace of mind because they can track their return 

package throughout postal processing, resulting in fewer calls to your customer service 

department. The Intelligent Mail package barcode (IMpb) on your USPS return shipping 

label will be scanned as it is processed on postal equipment, providing up to 11 scan 

events.  
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USPS Returns Made Simple 
 
The Postal Service has a portfolio of products that addresses the needs of merchants of all 
sizes. This guide will help you understand the choices and select the USPS Returns product 
that best meets your specific needs. 
 
Follow these simple steps to determine which USPS Returns product best meets your return 
shipping needs. 

 

Step 1 - Volume: 
How many returned packages do you receive each year? 
 
No minimum volume 
Merchandise Return Service  
Business Reply Mail Parcels 
 
Volume over 10,000 
USPS Return Services 
Bulk Parcel Return Services 

 

Step 2 - Delivery Time and Price:  

How quickly do you want the packages returned? 
 
Merchants can receive return packages in as little as a couple days using Priority Mail, First-
Class Mail or First-Class Package Return™ Service. All other products are transported by 
ground and could take approximately a week in transit.  
 
Merchandise Return Service 

 Priority Mail 
 First-Class Package Return™ Service 
 Ground Return Service 
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USPS Return Services  

 Priority Mail Return Service 
 First-Class Package Return™ Service 
 Ground Return Service 

 
Parcel Return Service 

 Return Delivery Unit 
 Return Network Distribution Center 
 Return Sectional Center Facility 

 
Bulk Parcel Return Service (Endorsement Only) 

 Standard Mail machinable packages 
 Parcel Select Lightweight machinable packages 

 
Business Reply Mail Parcels 

 Priority Mail 
 First-Class Mail  

 
Return on Your Own 

 First-Class Package Return™ Service 
 Priority Mail Return Service 
 Ground Return Service  

 
Step 3 – Payment: 
Establish your payment method 
 
Local advance deposit account  

 Merchandise Return Service 
 Bulk Parcel Return Service  
 Business Reply Mail   

 
Centralized Account Processing System  
Trust account 

 Optional for Merchandise Return Service 
 Optional for Bulk Parcel Return Service 
 Optional for Business Reply Mail 

 
Debit account 

 Optional for Merchandise Return Service 
 Optional for Bulk Parcel Return Service 
 Optional for Business Reply Mail 
 Required for USPS Return Services 
 Required for Parcel Return Service 
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Step 4 – Labels: 
Print return shipping labels 
 
Exhibit 1: Label print options  

  

Merchandise 
Return 
Service 
(MRS) 

USPS 
Return 
Services 

Parcel 
Return 
Service 
(PRS) 

Bulk 
Parcel 
Return 
Service  
(BPRS) 

Business 
Reply 
Mail 
(BRM) 
Parcel 

Return on 
Your Own 
(ROYO) 

USPS Web 
Tools 
Application 
Programming 
Interface  

X       

  

  

USPS 
Application 
Programming 
Interface  

  X     

  

  

USPS 
Merchant 
Returns Label 
Tool 

X X     

  

  

Print and 
Deliver Return 
Label Service 

  X X   
  

  

Privately 
Printed Labels 

X
1
 X

1
 X

1
 X

1
 X

1
   

Click-N-Ship           X
2
 

Click-N-Ship 
for Business 
Pro 

X X      
  

  X
1, 2

 

Self-Service 
Kiosk 

        
  

X  

 
 

 1
Does not include postage payment. 

2
Standard Click-N-Ship shipping label.   

 
 

     
Step 5 – Deposit: 
Deposit returns packages  
It is easy for your customers to deposit a return package with the Postal Service by using:   

 Free Package Pickup 
 Pickup on Demand 
 Collection box* 
 Drop off at a Post Office 
 Print and Deliver Return Label Service 

 

*Refer to “Can You Ship It?” at https://www.usps.com/ship/prepare-domestic-shipments.htm.  

https://www.usps.com/ship/prepare-domestic-shipments.htm
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Merchandise Return Service (MRS) 
 
MRS allows merchants to provide a preprinted postage-paid label to their consumers to return 
merchandise, test kits, samples and other items. Merchants are charged only if and when the 
labels are used.  
 
Exhibit 2: MRS label example

 
 

 
Volume There are no minimum volume requirements. 
 
Service choices Priority Mail, First-Class Mail, First-Class Package Return™ Service, and 
Ground Return Service.  
 
Extra Services and additional services USPS Tracking is included with the Intelligent Mail 
package barcode (IMpb). The merchant may authorize Registered Mail, Insurance, Special 
Handling, Return Receipt for Merchandise and Mailing Acknowledgement.  
 
Consumers may purchase Registered Mail, Insurance, Special Handling, Certificate of Mailing 
and Pickup on Demand if they present the package to a USPS retail location. Consumers can 
schedule Package Pickup and purchase Pickup on Demand at: 
https://tools.usps.com/go/ScheduleAPickupAction!input.action  
 
Calculating postage Packages are individually weighed and zone rated, as applicable. 
 
Permits MRS permit and annual account maintenance fees are required. PS Form 3615, 
Mailing Permit Application and Customer Profile, is available at the local Post Office or online at 
http://about.usps.com/forms/all-forms.htm.    
 
Payment method Postage is collected at the merchant’s delivery Post Office from an advance 
deposit account or Centralized Account Processing System (CAPS) account. The Payment 
section on Page 46 contains more information on these payment options. 
 
Mailer ID (MID) The MID number is a six- or nine-digit numeric code assigned to a mailer based 
on annual mail volume as verified by USPS.  MIDs are used to identify the mail owner, mail 

https://tools.usps.com/go/ScheduleAPickupAction!input.action
http://about.usps.com/forms/all-forms.htm
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preparer or service provider and can be used to determine the recipient(s) of mailing and piece-
level information. Mailers may have multiple MIDs, as some postage payment processes or 
special applications may require a MID that is unique only to a specific purpose. For example, a 
unique Mailer ID is required to participate in USPS Return Services and PRS-Full Network. 
 
If merchants want to track only returns packages, they can obtain a MID on their own through 
the Business Customer Gateway (BCG) at https://gateway.usps.com/eAdmin/view/signin.  
Merchants wishing to access other services, such as label printing tools or Scan Event Extract 
Files, will require assistance from a USPS Sales Operations Integration Specialist (OIS). If the 
OIS encounters a technical issue, the OIS will engage a Technical Integration Specialist (TIS).  
 
For assistance, merchants should contact their USPS Sales Executive. If a merchant does not 
have contact information for a USPS Sales Executive, they can request OIS contact information 
from their local Postmaster, USPS Customer Service Manager or Business Mail Entry (BME) 
personnel.  
 
IMpb The merchant must design the MRS shipping labels to contain their permit information 
and a unique IMpb. Refer to Publication 199, Intelligent Mail Package Barcode Implementation 
Guide, on RIBBS for IMpb compliance requirements. 
 
Printing MRS labels There are several convenient methods to generate a MRS label. See the 
Label Printing Options section on Page 35 for more information: 

 Click-N-Ship for Business (electronic MRS label). 
 USPS Web Tools Application Programming Interface (API). 
 USPS Merchant Returns Label Tool. 
 Privately printed labels must be certified. Label certification details are explained on 

Page 39.  
 
Label instructions Merchants are required to include instructions on how consumers should 
apply the return shipping label to a box. See Page 41 for more information. 
 
USPS Tracking Merchants who require the Scan Event Extract Files (tracking information) for 
the MRS packages must have their account in the Business Customer Gateway configured to 
receive the Extract Files.  This requires a Mailer ID (MID). The USPS Sales Operations 
Integration Specialist (OIS) is available to assist the merchant in obtaining and registering the 
MID and in configuring the merchant account. 
 
Reports BCG is a portal to access PostalOne! reports for transactions and permit information. 
 
CAPS reports include transaction history and permit fee information. The reports can be filtered 
by location and date. The reports are accessible 24/7 and can be imported by the user. See 
CAPS reports on Page 46 for examples.  
 
How to get started The MRS Start-Up Checklist on the next page explains steps necessary to 
begin using MRS. 
 

https://gateway.usps.com/eAdmin/view/signin
https://ribbs.usps.gov/intelligentmail_package/documents/tech_guides/PUB199IMPBImpGuide.pdf
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Merchandise Return Service Start-Up Checklist 
Exhibit 3: MRS Start-Up Checklist 
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USPS Return Services  
 
USPS Return Services feature simplified pricing and streamlined processing. An average 
uniform per piece price is established so the return items bypass the postage calculation 
process at the Post Office and are delivered earlier to merchants. Postage is triggered by the 
first physical scan of the Intelligent Mail package barcode (IMpb) on the label thus it is often 
referred to as Scan Based Payment (SBP) returns. 
 
Exhibit 4: USPS Return Services label example 

 
 

 
Volume There is a minimum volume threshold of 10,000 return packages per year. 
 
Service choices First-Class Package Return™ Service, Priority Mail Return Service and 
Ground Return Service. 
 
Extra Services USPS Tracking is included. A consumer may elect to purchase insurance up to 
$500 at a USPS retail location. 
 
Calculating postage Postage is charged using an average uniform per-piece price, applied to 
each piece scanned during postal processing. This average price is adjusted monthly based on 
package characteristics collected during sampling. 
 
Permits MRS permit and annual account maintenance fees are required if one outbound parcel 
is not shipped within one year. See Notice 123, Price List, for current fees at 
http://pe.usps.gov/text/dmm300/Notice123.htm.  
 

http://pe.usps.gov/text/dmm300/Notice123.htm
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A merchant can establish a local MRS permit or, if establishing multiple return facilities, a 
national MRS permit is recommended.  

 Local MRS permit: Complete PS Form 3615, Mailing Permit Application and Customer 
Profile, and pay applicable permit fees at the local Post Office. PS Form 3615 is 
available at the local Post Office or online at http://about.usps.com/forms/all-forms.htm.    

 National MRS permit: A merchant with multiple return sites may obtain a national MRS 
permit for USPS Return Services that can be used at any domestic location. To apply for 
a national MRS permit, the completed PS Form 3615, Mailing Permit Application and 
Customer Profile, should be mailed, emailed or faxed to National Customer Support 
Center (NCSC) with a check or credit card authorization for the initial annual permit fee. 

 
Exhibit 5: Credit card authorization form example 

 
 
Payment method Postage is collected from an advance deposit account funded by Centralized 
Account Processing System (CAPS) debit account. The Payment section on Page 46 contains 
more information on this payment method. 
 
When a USPS Return Services package is scanned during Postal processing, the USPS 
Product Tracking and Reporting system captures the unique IMpb on the package and sends a 
data file to the Centralized Account Processing System (CAPS) to deduct postage from the 
merchant’s CAPS debit account. 
 
Mailer ID (MID) The MID number is a six- or nine-digit numeric code assigned to a mailer based 
on annual mail volume as verified by USPS. MIDs are used to identify the mail owner, mail 
preparer or service provider and can be used to determine the recipient(s) of mailing and piece-
level information. Mailers may have multiple MIDs, as some postage payment processes or 
special applications may require a MID that is unique only to a specific purpose.  For example, a 
unique Mailer ID is required to participate in USPS Return Services and Parcel Return Service-
Full Network (NSA Only). 
 

http://about.usps.com/forms/all-forms.htm
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If merchants only want to track returns packages, they can obtain a MID on their own through 
Business Customer Gateway (BCG) at https://gateway.usps.com/eAdmin/view/signin.  
Merchants wishing to access other services, such as label printing tools or Scan Event Extract 
Files, will require assistance from a USPS Sales Operations Integration Specialist (OIS). If the 
OIS encounters a technical issue, the OIS will engage a Technical Integration Specialist (TIS).  
 
For assistance, merchants should contact their USPS Sales Executive. If a merchant does not 
have contact information for a USPS Sales Executive, they can request OIS contact information 
from their local postmaster, USPS Customer Service Manager or Business Mail Entry (BME) 
unit.  
 
IMpb The merchant must design the USPS Return Services labels to contain their permit 
information and a unique IMpb. 
 
Printing USPS Return Services labels There are several convenient methods to generate a 
USPS Return Services label: 

 Print and Deliver Return Label Service. 
 Application Programming Interface (API). 
 USPS Merchant Returns Label Tool. 
 Privately printed labels must be certified. Certification instructions are on Page 39. 

 
See the Label Printing Options section on Page 35 for more details. 
 
Label instructions Merchants are required to include instructions on how consumers should 
apply the return shipping label to a box. See Page 41 for more information. 
 
USPS Tracking If a merchant wishes to receive Scan Event Extract Files of USPS Return 
Services packages in the postal network, the USPS OIS will set up the details for the file 
exchange. 
 
Pricing process An initial average uniform price is established based on historical shipping 
data or forecasted returns volume. As USPS Return Services items are presented at a USPS 
retail location, package information is captured for the sampling process.  
 
At the end of each month the average uniform per piece price is recalculated and the rate is 
adjusted on the 11th day of the following month. The Sampled Pieces Report lists each package 
that was sampled and the new calculated price per piece using this formula:  

 

 
Reports BCG  is a portal to access PostalOne! reports for transactions and permit information. 
 
SBP reports include:   

 Postage Statement Summary Report — Total amount of postage paid each day. 
 Pieces Paid Report — Total postage for each individual package. 
 Duplicate Parcels Report — Any packages with duplicate IMpb. 
 Labels Created Report — Packages that use a label created through the Merchant 

Returns Label Tool.  

Sum of the prices for all 
pieces of a single class 
included in a sample set 

(past three months) 

÷ 
Total number of pieces in 
that mail class included 
in the sample set (past 

three months) 

= 
Price for each returns 

piece for that mail class 
that is sent via Scan 

Based Payment (SBP) 

https://gateway.usps.com/eAdmin/view/signin
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 Pieces Pending Report — Packages that have not been delivered but are enroute.  
 Sampled Pieces Report — Sampled packages including weight and postage; also 

displays a projected average per-piece price.  
 

Exhibit 6: PostalOne! SBP report example 

 
 
CAPS reports include transaction history and permit fee information. The reports can be filtered 
by location and date. The reports are accessible 24/7 and can be imported by the user. See 
CAPS reports on Page 46 for examples.  
 
How to get started The USPS Return Services Start-Up Checklist on the next page explains 
steps necessary to begin using USPS Return Services. 
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USPS Return Services Start-Up Checklist 

Exhibit 7: USPS Return Services Start-Up Checklist 
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Parcel Return Service (PRS)  
 

PRS is a workshare returns product with the Postal Service as the first-mile carrier. The Postal 
Service consolidates the PRS packages at postal processing facilities for pickup by a reverse 
logistics provider. A reverse logistics provider picks up the packages at an origin postal facility 
and delivers them to the merchant’s returns facility. PRS labels must include a unique 569XX 
ZIP Code and client code. This workshare returns product is designed to bypass destination 
postal processing facilities. 
 
Exhibit 8: PRS label example 

 
 

 
Often, the consumer’s merchandise refund is reduced to cover the postage and handling cost 
for this process. PRS return labels are sometimes called convenience labels because free 
Package Pickup is available by the Postal Service, combined with more than 31,000 potential 
USPS retail locations available for package drop-off, makes it convenient for consumers to 
induct PRS returns packages. 
 
Volume Companies that wish to become an approved PRS reverse logistics provider must have 
sufficient volume to justify participation and retrieve packages on a regular basis from every 
Network Distribution Center (NDC) (every 48 hours) and/or every listed Sectional Center Facility 
(SCF) (every 24 hours), and designated delivery units. 
 
Service choices Ground transportation. 
 
Extra Services USPS Tracking is included in the Intelligent Mail package barcode (IMpb). 
Certificate of Mailing is available, but can be purchased only by the mailer returning the parcel. 
 
Calculating postage There are three PRS price categories:  

 Parcel Return Service — Return Delivery Unit (RDU). Parcels returned to, and retrieved 
in bulk from, a designated delivery unit.  

 Parcel Return Service — Return Section Center Facility (RSCF). Parcels returned to, 
and retrieved in bulk from, a designated SCF. 

 Parcel Return Service — Return Network Distribution Center (RNDC). Parcels returned 
to, and retrieved in bulk from, a designated NDC. 
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Permits PRS reverse logistics providers must have a PRS permit and pay annual permit and 
account maintenance fees unless they ship one outbound within a year, as published in Notice 
123, Price List. If a company wishes to become a PRS reverse logistics provider, follow permit 
application and onboarding instructions as described on Page 19 of this guide and in Domestic 
Mail Manual (DMM) 505 at http://pe.usps.gov/text/dmm300/505.htm. 
 
Payment method PRS reverse logistics providers are required to have a Centralized Account 
Processing System (CAPS) advance deposit (trust) account. The reverse logistics provider must 
be authorized to use the Electronic Verification System (eVS) for the submission of a reverse 
manifest. 
 
eVS The eVS is an electronic manifest mailing system that allows merchants to document and 
pay postage and Extra Services fees by transmitting electronic files to the Postal Service 
without generating hardcopy manifests, postage statements or clearance documents. For 
details, refer to DMM 705 at http://pe.usps.gov/text/dmm300/705.htm. 
 
Mailer ID (MID) The MID number is a six- or nine-digit numeric code assigned to a mailer based 
on annual mail volume as verified by USPS. MIDs are used to identify the mail owner, mail 
preparer or service provider and can be used to determine the recipient(s) of mailing and piece-
level information. Mailers may have multiple MIDs, as some postage payment processes or 
special applications may require a MID that is unique only to a specific purpose.  For example, a 
unique MID is required to participate in USPS Return Services and PRS-Full Network. 
 
If merchants want to track only returns packages, they can obtain a MID on their own through 
the Business Customer Gateway (BCG) at https://gateway.usps.com/eAdmin/view/signin.  
Merchants wishing to access other services, such as label printing tools or Scan Event Extract 
Files, will require assistance from a USPS Sales Operations Integration Specialist (OIS). If the 
OIS encounters a technical issue, the OIS will engage a Technical Integration Specialist (TIS).  
 
For assistance, merchants should contact their USPS Sales Executive. If a merchant does not 
have contact information for a USPS Sales Executive, they can request OIS contact information 
from their local postmaster, USPS Customer Service Manager or Business Mail Entry (BME) 
unit.  
 
IMpb The merchant must design the USPS Return Services labels to contain their permit 
information and a unique IMpb. 
 
Printing labels PRS labels must include a unique ZIP Code beginning with 569, assigned by 
the Postal Service, and a client code in the lower right corner. Labels must meet the 
requirements stated in Publication 199, Intelligent Mail Package Barcode Implementation Guide, 
and Parcel Labeling Guide at: https://ribbs/index.cfm?page=intellmailpackage.  Merchants must 
privately print PRS return shipping labels. The labels must be certified by the National Customer 
Support Center (NCSC) prior to distributing labels to customers. See the Label Certification 
section on Page 41.  
 
Label instructions Merchants are required to include instructions on how consumers should 
apply the return shipping label to a box. See Page 41 for more information. 
 
Tracking PRS labels generally include two tracking barcodes: an IMpb for Postal Service 
processing and tracking, and the proprietary barcode of the logistics provider. The IMpb will only 

https://gateway.usps.com/eAdmin/view/signin
https://ribbs/index.cfm?page=intellmailpackage


 

19 
 

provide visibility while the package is in the postal network. For end-to-end visibility you will 
have to work with the logistics provider of your choice to obtain consolidated reports.  
 
USPS systems support sending Scan Event Extract Files to clients of the reverse logistics 
providers. The client must coordinate details regarding the generation of the IMpb on the 
shipping label and the Mail Owner ID field with the PRS reverse logistics provider. 
 
How to get started The PRS Start-Up Checklist on the next page explains what steps are 
necessary to begin using PRS. 
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Parcel Return Service Start-Up Checklist for Reverse Logistics Providers 

Exhibit 9: PRS Start-Up Checklist for reverse logistics providers 
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Parcel Return Service (PRS) – Clients of a Reverse Logistics 
Provider 
 
PRS is a workshare returns product with the Postal Service as the first-mile carrier, working in 
coordination with a reverse logistics provider that picks up the packages at an origin postal 
facility and delivers them to the merchant’s returns facility. The Postal Service consolidates the 
PRS packages at postal processing facilities for pickup by a reverse logistics provider. PRS 
pieces must include a unique 569XX ZIP Code and special markings. This workshare returns 
product is designed to bypass destination postal processing facilities. 
 
Often, the consumer’s merchandise refund is reduced to cover the postage and handling cost 
for this process. PRS return labels are sometimes called convenience labels because free 
Package Pickup by the Postal Service, combined with more than 31,000 potential retail 
locations available for package drop-off, makes it convenient for consumers to induct PRS 
returns packages. 
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Exhibit 10: PRS label example 

 
 
Volume Volume thresholds for individual clients are established by the reverse logistics 
provider. 
 
Service choices Ground transportation. 
 
Extra Services USPS Tracking is included in the Intelligent Mail package barcode (IMpb). 
Certificate of Mailing, when the fee is paid by the mailer returning the parcel, is available as an 
Extra Service. 
 
Calculating postage The reverse logistics provider establishes prices for their clients. 
 
Permits Clients of a PRS reverse logistics provider do not need a permit. 
 
Payment method Determined by the logistics provider. 
 
Mailer ID (MID) The MID number is a six- or nine-digit numeric code assigned to a mailer based 
on annual mail volume as verified by the USPS. MIDs are used to identify the mail owner, mail 
preparer or service provider and can be used to determine the recipient(s) of mailing and piece-
level information. Mailers may have multiple MIDs, as some postage payment processes or 
special applications may require a MID that is unique only to a specific purpose.   
If merchants only want to track returns packages, they can obtain a MID on their own through 
Business Customer Gateway (BCG) at https://gateway.usps.com/eAdmin/view/signin.  
Merchants wishing to access other services, such as label printing tools or Scan Event Extract 
Files, will require assistance from a USPS Sales Operations Integration Specialist (OIS). If the 
OIS encounters a technical issue, the OIS will engage a Technical Integration Specialist (TIS).  
 
For assistance, merchants should contact their USPS Sales Executive. If a merchant does not 
have contact information for a USPS Sales Executive, they can request OIS contact information 
from their local Postmaster, USPS Customer Service Manager or Business Mail Entry (BME) 
unit.  
 
IMpb The merchant must design the USPS Return Services labels to contain their permit 
information and a unique IMpb. 
 

https://gateway.usps.com/eAdmin/view/signin


 

24 
 

Printing labels PRS labels must include a unique ZIP Code beginning with 569, assigned by 
the Postal Service, and a client code in the lower right corner. Labels must meet the 
requirements stated in Publication 199, Intelligent Mail Package Barcode Implementation Guide, 
and Parcel Labeling Guide at: https://ribbs/index.cfm?page=intellmailpackage. Privately printed 
labels must be certified by the National Customer Support Center. See Label Printing Options 
on Page 35 for more details. 
 
Merchants may create and distribute PRS return shipping labels using Print and Deliver Return 
Label Service. See Page 39 for more details.  
 
Label instructions Merchants are required to include instructions on how consumers should 
apply the return shipping label to a box. See Page 41 for more information. 
 
Tracking PRS labels generally include two tracking barcodes: IMpb for Postal Service 
processing and tracking, and the proprietary barcode of the logistics provider. The IMpb will only 
provide visibility while the package is in the postal network. For end-to-end visibility you will 
have to work with the logistics provider of your choice to obtain consolidated reports.  
 
USPS systems support sending Scan Event Extract Files to clients of the reverse logistics 
providers. The client must coordinate details regarding the generation of the IMpb on the 
shipping label and the Mail Owner ID field with the PRS reverse logistics provider. 
 
How to get started Consult a USPS Sales Executive or contact an approved logistics provider 
for more information by following this link: https://www.usps.com/business/parcel-return-
service.htm. 
 

  

https://ribbs/index.cfm?page=intellmailpackage
https://www.usps.com/business/parcel-return-service.htm
https://www.usps.com/business/parcel-return-service.htm
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Bulk Parcel Return Service (BPRS) Endorsement Only 
 
BPRS is designed for shippers of Parcel Select Lightweight or Standard Mail machinable 
packages as a solution to handle both unopened refused and undeliverable-as-addressed 
packages, and opened relabeled packages.  
 
Volume There is a minimum volume threshold of 10,000 eligible return packages per year to 
each returns location.  
 
Service choices This service is restricted to regular or Nonprofit Standard Mail and Parcel 
Select Lightweight machinable packages. Packages sent by Media Mail, Bound Printed Matter 
or Library Mail are not eligible for this service. 
 
Extra Services USPS Tracking is the only Extra Service permitted. 
 
Calculating postage Packages are charged a flat per-piece fee, regardless of zone. See 
Notice 123 for current prices at http://pe.usps.gov/text/dmm300/Notice123.htm. 
Customer will be responsible for paying the $3.10 per piece charge. 
Require IMpb with USPS Tracking STC for Returns visibility 
 
Address Change Service (ACS) account If the merchant wishes to receive address changes 
electronically at a reduced cost, the merchant must establish an ACS account.  

 ACS001, ACS Enrollment Form: 
https://ribbs.usps.gov/acs/documents/tech_guides/eACS001.PDF. 

 EPF001, Electronic Product Fulfillment Web Access Request Form:    
http://ribbs.usps.gov/forms/documents/tech_guides/ps5116.pdf. 

 
Payment method Local advance deposit account or Centralized Account Processing System 
(CAPS) trust or debit account. See the Payment section on Page 46 for more details. 
 
Mailer ID The mailer identifier (MID) number is a six- or nine-digit numeric code assigned to a 
mailer based on annual mail volume as verified by USPS. Mailers may have multiple MIDs.  
MIDs are used to identify the mail owner or mail preparer or service provider and can be used to 
determine the recipient(s) of mailing and piece-level information. 
 
Label printing Merchants must privately print BPRS labels. The optional BPRS labels must be 
certified by the National Customer Support Center prior to distribution. PS Form 5052, Printer 
Certification Submission, must accompany the labels. This form is available at: 
http://about.usps.com/forms/ps5052.pdf. See the Label Printing Options section on Page 35 for 
more details. 
 
The shipper must print one of the following endorsements below the return address of outbound 
shipping labels if they want to receive Bulk Parcel Return Service for unopened undeliverable-
as-addressed and refused packages: “Return Service Requested — BPRS” or “Address Service 
Requested — BPRS.”  
 
 
 
 

http://pe.usps.gov/text/dmm300/Notice123.htm
https://ribbs.usps.gov/acs/documents/tech_guides/eACS001.PDF
http://ribbs.usps.gov/forms/documents/tech_guides/ps5116.pdf
http://about.usps.com/forms/ps5052.pdf
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Exhibit 11: BPRS label example 

 
 
Merchants may also pay BPRS prices for opened and refused or return-to-sender packages if 
the optional BPRS label is provided inside the package and affixed by the customer. This label 
allows the customer to open the package before deciding if they wish to keep it or return it.  
 
Exhibit 12: Optional BPRS label example 

 
 
Reports The Business Customer Gateway is a portal to access PostalOne! reports for 
transactions and permit information. Centralized Account Processing System (CAPS) reports 
include transaction history and permit fee information. The reports can be filtered by location 
and date. 
 
How to get started Contact a USPS Sales Executive for assistance. If you do not know your 
USPS Sales Executive, simply ask your local Postmaster or Business Mail Entry staff for 
contact information.  
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After a written request is approved, the Postmaster issues a BPRS permit number and a 
postage due service agreement. The application process is described in the Domestic Mail 
Manual (DMM505) at http://pe.usps.gov/text/dmm300/505.htm#7_0. 
 

Bulk Parcel Return Service Start-Up Checklist 

Exhibit 13: Bulk Parcel Return Service Start-Up Checklist 
 

   

http://pe.usps.gov/text/dmm300/505.htm#7_0
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Business Reply Mail (BRM) Parcels 
 
BRM enables merchants to create prepaid return labels for the use of their customers. Although 
primarily intended for letters and flats, BRM also enables merchants to create BRM labels that 
can be applied to parcel-shaped mailpieces. BRM postage is assessed only when the label is 
used. A per-piece fee is applied to each mailpiece in addition to the applicable First-Class Mail 
or Priority Mail postage. Effective January 2015, BRM labels used on First-Class Mail parcels 
and on all Priority Mail pieces must include a unique Intelligent Mail package barcode (IMpb).   
 
Volume There are no minimum volume requirements. 
 
Service choices Product categories are: 

 First-Class Mail parcels 
 Priority Mail 

 
Extra Services USPS Tracking is included with the (IMpb). No other Extra Services are 
allowed. 
 
Calculating postage Mailpieces are individually weighed and zone-rated, as applicable. 
 
Permits A BRM permit is required. PS Form 3615, Mailing Permit Application and Customer 
Profile, is available at the local Post Office or online at http://about.usps.com/forms/all-
forms.htm. 
 
Payment method Postage is collected from an advance deposit account or Centralized 
Account Processing System (CAPS) account. The Payment section on Page 46 contains more 
information on these payment options. 
 
Mailer ID The mailer identifier (MID) number is a six- or nine-digit numeric code assigned to a 
mailer based on annual mail volume as verified by USPS. Mailers may have multiple MIDs.  
MIDs are used to identify the mail owner or mail preparer or service provider and can be used to 
determine the recipient(s) of mailing and piece-level information. 
 
Printing BRM labels Merchants must privately print BRMl labels as described in the Parcel 
Labeling Guide and Publication 199, Implementation Guide for Intelligent Mail Package Barcode 
(IMpb). Privately printed BRM labels with IMpb must be certified by the National Customer 
Support Center. See Page 41 for details on the certification process.  
 
USPS Tracking USPS Tracking is included when the merchant prints a unique IMpb on each 
label. The merchant can register in Business Customer Gateway (BCG) to receive the Scan 
Event Extract File of BRM mailpieces.  
 
Reports BCG is a portal to access PostalOne! reports for transactions and permit information. 
CAPS reports include transaction history and permit fee information. The reports can be filtered 
by location and date. 
 
How to get started See the BRM Parcels Start-Up Checklist on the next page. 

http://about.usps.com/forms/all-forms.htm
http://about.usps.com/forms/all-forms.htm
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Business Reply Mail Parcels Start-Up Checklist 

Exhibit 14: Business Reply Mail Parcels Start-Up Checklist 
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Return on Your Own (ROYO) 
 

Many merchants choose to let consumers ship returned 
merchandise back at their own expense.  
 
The Postal Service makes it easier for consumers to ship returns with 
the Postal Service with online label printing and free Package Pickup. 
 
Consumers can conduct a ROYO transaction in the following ways: 
 

 Create a return shipping label online through Click-N-Ship at https://cns.usps.com.  
 Conduct a ROYO transaction at a USPS retail location.  
 Conduct a ROYO transaction at a USPS self-service kiosk at a USPS location. To find a 

self-service kiosk location, go to: 
https://tools.USPS.com/go/POLocatorAction!input.action. Be sure to select “Self-Service 
Kiosks” in the “Location Types” field. 

 
Volume There is no minimum volume. 
 
Service choices The consumer can select the following products at retail prices: 

 First-Class Package Return™ Service 
 Priority Mail Return Service 
 Ground Return Service 

 
Extra Services USPS Tracking is included in the retail price for Priority Mail and Standard Post 
return packages. The consumer can add retail Extra Services, such as insurance, as applicable 
for the product.   
 
Calculating postage Postage is determined using single-piece retail prices for the service 
used. 
 
Permits No permits are required. 
 
Payment method Postage is paid by the consumer. 
 
 
 

    
 

 

  

https://cns.usps.com/
https://tools.usps.com/go/POLocatorAction!input.action
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Label Printing Options  
 
Merchants may include return shipping labels with the merchandise order, print and mail a 
return label or generate a PDF image and email or text it to their customer. Below are brief 
descriptions of the label printing options. 

Application Programming Interface (API)  
An API on a merchant’s website works behind the scenes to create a return shipping label with 
Intelligent Mail package barcode (IMpb).  

 Web Tools API for Merchandise Return Service (MRS) labels. Follow this link to access 
the user’s guide: https://www.usps.com/business/web-tools-apis/merchandise-return-
service-label-api.htm  

 USPS Return Services shipping label. Follow this link to access the user’s guide: 
https://ribbs.usps.gov/merchantreturns/documents/tech_guides/MerchantReturnsDomest
icAPI.pdf.  

USPS Merchant Returns Label Tool  
The Postal Service sets up a custom label template and URL Web address.  

 MRS labels 
 USPS Return Services labels 

 
The return shipping labels can be made available to customers as follows: 

 The merchant can post the link on their website to redirect the consumer to USPS.com 
to create a MRS or USPS Return Services label.  

 The merchant can email or text the customized URL (Web address) to their customers 
so the customer can print the label themselves.  

 The call center option enables the merchant’s call center agents to create a MRS or 
USPS Return Services label that can be: 

o Sent via email or text as a JPG file.  
o Printed and mailed to the customer. 

 
The following screen shots demonstrate how easy it is to use the Merchant Returns Label Tool. 
 
  

https://www.usps.com/business/web-tools-apis/merchandise-return-service-label-api.htm
https://www.usps.com/business/web-tools-apis/merchandise-return-service-label-api.htm
https://ribbs.usps.gov/merchantreturns/documents/tech_guides/MerchantReturnsDomesticAPI.pdf
https://ribbs.usps.gov/merchantreturns/documents/tech_guides/MerchantReturnsDomesticAPI.pdf
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Exhibit 15: USPS Merchant Returns Label Tool Customer Self-Service input screen 

 
 

Exhibit 16: USPS Merchant Returns Label Tool Customer Self-Service label print screen
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Exhibit 17: USPS Merchant Returns Label Tool Customer Self-Service label 

 
 

Exhibit 18: USPS Merchant Returns Label Tool Customer Self-Service pickup screen 
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Click-N-Ship for Business   
This software can be downloaded without charge at: https://www.USPS.com/business/click-n-
ship-for-business.htm.  

 MRS labels  
 

Exhibit 19: Click-N-Ship for Business electronic MRS label set-up screen 

 
 

 

Exhibit 20: Click-N-Ship for Business electronic MRS label creation input screen 

 
 
 

https://www.usps.com/business/click-n-ship-for-business.htm
https://www.usps.com/business/click-n-ship-for-business.htm
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Click-N-Ship for Business Pro 
 
Click-N-Ship Business Pro is downloadable software available from USPS that allows small and 
medium business mailers to generate shipping labels with IMpb and securely pay for postage 
via manifest files. Permit fee is waived on this application. 
 
Outbound Products available: Priority Mail Express, Priority Mail, First-Class Package Return™ 
Service (Single-Piece), and Parcel Select Non-Presort. 
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Print and Deliver Return Label Service   
Print and Deliver Return Label Service is a USPS service that both generates and delivers a 
return shipping label and package return instructions to a customer on behalf of a participating 
merchant. It is used when a merchant authorizes their customer to return an item that has 
previously been purchased. To better manage inventory, the merchant can customize the 
delivery address on the Print and Deliver Return Label Service label to affect delivery to their 
returns facility or to a retail location. There is no fee for Print and Deliver Return Label Service. 
The merchant will be charged postage when the return article is deposited into the postal 
network. 
 
The merchant can schedule, edit or cancel a Print and Deliver Return Label Service request 
online through the Business Customer Gateway (BCG) and the service is available for the 
following Returns products 

 USPS Return Services 
o Priority Mail Return Service 
o First-Class Package Return™ Service 
o Ground Return Service 

 Parcel Return Service 
 
The Print and Deliver Return Label Service label can be: 

 Delivered to customer’s address 
 Picked up by customer at a Post Office 
 Picked up by customer at a self-service kiosk (available in October 2014) 

 
Privately printed return shipping labels 
A merchant can preprint their own return shipping labels following the guidelines published by 
USPS in Publication 199, Intelligent Mail Package Barcode (IMpb) Implementation Guide for: 
Confirmation Services, and Publication 205, Electronic Verification System (eVS) Mailers and 
the Parcel Labeling Guide. Privately printed shipping labels must be certified by the National 
Customer Support Center (NCSC) as explained in the Label Certification section on Page 41. 
You can find the guides online at: 
https://ribbs.usps.gov/intelligentmail_package/documents/tech_guides/PUB199IMPBImpGuide.
pdf 

  

https://ribbs.usps.gov/intelligentmail_package/documents/tech_guides/PUB199IMPBImpGuide.pdf
https://ribbs.usps.gov/intelligentmail_package/documents/tech_guides/PUB199IMPBImpGuide.pdf
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Click-N-Ship  
Consumers can print a return shipping label and pay postage on Click-N-Ship. 

 ROYO labels 
 

Exhibit 21: Click-N-Ship shipping label start screen  

 
 

Self-Service kiosk 
Consumers can print and pay postage for return labels at a self-service kiosk. To find a self-
service kiosk location, go to: https://tools.USPS.com/go/POLocatorAction!input.action. Be sure 
to select “Self-Service Kiosks” in the “Location Types” field. 

https://tools.usps.com/go/POLocatorAction!input.action


 

38 
 

Return shipping label instructions 
If the merchant provides barcoded returns labels, they must also provide instructions for their 
consumers on how to use the returns shipping label. Written instructions must be provided with 
the return label that, at a minimum, directs the consumer to do the following:  

 “Print your name and address neatly in the return address area of the label if it is not 
already preprinted.” 

 “Attach the return label squarely onto the largest side of the package, centered if 
possible. Place the return label so that it does not fold over to another side. Do not place 
tape over any barcodes on the return label or any part of the return label where postage 
and fee information will be recorded.” 

 “Obliterate any other addresses and barcodes on the outside of the package.” 
 “Mail the labeled package at a Post Office, drop it in a collection box, leave it with your 

USPS carrier or schedule a Package Pickup at USPS.com.” 

Label certification 
If return shipping labels are printed from a source other than the USPS-supported Merchant 
Returns Label Tool, APIs or Click-N-Ship for Business, the return labels must be certified by the 
Postal Service. In addition to the technical standards in Publication 199, merchants must 
complete PS Form 5052, Printer Certification Submission, and submit 10 return labels to the 
NCSC from each printer that will be used. PS Form 5052 is posted on ribbs.usps.gov under the 
Document Locator tab at: http://about.USPS.com/forms/ps5052.pdf  or on USPS.com at: 
http://about.usps.com/forms/ps5052.pdf. 
 

ATTN: CONFIRMATION SERVICES CERTIFICATION SUPPORT 
NATIONAL CUSTOMER SUPPORT CENTER 
UNITED STATES POSTAL SERVICE 
225 N HUMPHREYS BLVD STE 501 
MEMPHIS TN 38188-1001 
Phone: 877-264-9693 (7:00 AM - 5:00 PM Central Time)  
Email: delivery.confirmation@usps.gov 

 
The NCSC will issue a PS Form 3152, Confirmation Services Certification, to the contact listed 
on the PS Form 5052 when the return labels are certified. Once approved, the merchant must 
ensure that the return label quality is maintained. 
 
For label specifications, refer to the Parcel Labeling Guide on RIBBS at: 
https://ribbs.usps.gov/barcode_cert/documents/tech_guides/ParcelLabelingGuide.pdf. 

 

  

http://www.usps.com/
http://www.usps.com/
http://about.usps.com/forms/ps5052.pdf%20or%20on%20usps.com
http://about.usps.com/forms/ps5052.pdf
mailto:delivery.confirmation@usps.gov?subject=Confirmation%20Services%20--%20RIBBS%20Feedback
https://ribbs.usps.gov/barcode_cert/documents/tech_guides/ParcelLabelingGuide.pdf
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Visibility 
       

USPS Returns packages including an Intelligent Mail 
package barcode (IMpb) receive an average of nine to 11 
scans during postal processing. This section explains how 
merchants can receive insight into inbound returns 
packages if the merchant provides a barcoded return label to their customer. 
 
Merchants can request that Scan Event Extract Files be sent electronically. The USPS 
Operations Integration Specialist (OIS) or Technical Integration Specialists (TIS) can assist with 
the data exchange. 
 
These are scan events common to returns:  
 

 Electronic Shipping Info Received 
 Acceptance 
 Dispatch to Sort Facility 
 Arrive USPS Origin Sort Facility 
 Depart USPS Sort Facility (Origin Facility) 
 Arrive USPS Sort Facility (Destination Facility) 
 Depart USPS Sort Facility (Destination Facility) 
 Arrival at Unit 
 Available for Pickup (PRS only) 
 Picked Up by Agent (PRS only) 
 Sorting Complete 
 Out for Delivery 
 Delivered 

 
There are a number of other possible scan events not listed. 
 
Merchants and their customers can perform individual package status queries at: 
https://tools.USPS.com/go/TrackConfirmAction!input.action  
 
Publication 199, Intelligent Mail package barcode (IMpb) Implementation Guide, and the Parcel 
Labeling Guide contain technical information to assist merchants who wish to design their own 
return labels. Go to https://ribbs.usps.gov/index.cfm?page=intellmailpackage. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

https://tools.usps.com/go/TrackConfirmAction!input.action
https://ribbs.usps.gov/index.cfm?page=intellmailpackage
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Exhibit 22: IMpb barcode elements 

 

 

The primary elements of the IMpb are explained below. 
 Postal Code Application Identifier (AI) A specific three-digit GS1 Application Identifier 

used to designate the presence of a destination delivery ZIP Code. This field must 
always be “420” and precedes the destination ZIP Code. NOTE: The AI (420) and the 
ZIP Code (five- or nine-digit) are suppressed in the human-readable representation. 

 Destination ZIP Code This field may be five or nine digits in length. 
 Channel Application Identifier 92, 93, and 94. The channel application identifier must 

always be included, and is required to make the barcode unique. Merchants must 
include the channel application identifier as part of the tracking number. 

 Service Type Code (STC) This three-digit field identifies the mail class, product and/or 
Extra Services combination. NOTE: STCs for the IMpb differ from the Intelligent Mail 
barcode (IMb) used for letters and flats. 

 Source Identifier This two-digit field (not shown in the diagram above) identifies the 
type of online source: PC Postage vendor, postage meter or an internal USPS system 
such as Click-N-Ship. The source identifier is used only with Channel Application 
Identifier “94.” Source identifiers are assigned by the Postal Service and are unique to 
each PC Postage or meter vendor. Merchants using both six- and nine-digit MIDs will 
have a unique source identifier for each type. 

 Mailer ID (MID) This field may be six or nine digits in length.  
 Serial Number Every barcode shall contain a serial number. Commercial shippers may 

use a seven-, 10-, 11-, or 14-digit serial number, depending upon length of the MID. The 
serial number is required to remain unique for 180 days.  

 
Mailer ID (MID) The MID number is a six- or nine-digit numeric code assigned to a mailer based 
on annual mail volume as verified by USPS. MIDs are used to identify the mail owner, mail 
preparer or service provider and can be used to determine the recipient(s) of mailing and piece-
level information. Mailers may have multiple MIDs, as some postage payment processes or 
special applications may require a MID that is unique only to a specific purpose.  For example, a 
unique MID is required to participate in USPS Return Services and Parcel Return Service-Full 
Network (PRS-Full Network). 
 
If merchants want to track only returns packages, they can obtain a MID on their own through 
Business Customer Gateway (BCG) at https://gateway.usps.com/eAdmin/view/signin.  

https://gateway.usps.com/eAdmin/view/signin
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Merchants wishing to access other services, such as label printing tools or Scan Event Extract 
Files, will require assistance from a USPS Sales Operations Integration Specialist (OIS). If the 
OIS needs technical assistance, the OIS will engage a Technical Integration Specialist (TIS).  
 
For assistance, merchants should contact their USPS Sales Executive. If a merchant does not 
have contact information for a USPS Sales Executive, they can request OIS contact information 
from their local Postmaster, USPS Customer Service Manager or Business Mail Entry (BME) 
unit.  
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Business Customer Gateway (BCG) 
 
BCG is a Web portal for USPS business services and a resource for 
accessing postage statements, transaction receipts and account 
management tools. BCG provides merchants easy access to all 
Postal Service online business offerings — all with a single user 
name and password. In addition to providing access to postage 
statements and transaction receipts, BCG allows merchants to view 
company information, manage Mailer IDs (MIDs) and electronic data 
exchange, schedule mailing appointments and track and confirm their 
shipments.   
 
The Guide to the Business Customer Gateway On-Line Services, and 
Full-Service Tools, Volume 1, Appendix B, Access to Online Postage 
Statements, provides information on how to access BCG and retrieve 
postage statements.  
 
For more information about BCG and how to access it, visit ribbs.usps.gov. You’ll find “Business 
Customer Gateway” documents on the left navigation bar under Intelligent Mail Services.   
 
For questions regarding the Business Customer Gateway or accessing postage statements, 
contact the Help Desk at 800-522-9085 or postalone@email.usps.gov. 
 

Exhibit 23: BCG login screen

 
 

PostalOne! 
 
The PostalOne! system offers an electronic suite of services designed exclusively for business 
mailers. It is a Web-based information management system that provides 

 Electronic documentation. 
 Enhanced account management capability. 

https://gateway.usps.com/bcg/login.htm
https://gateway.usps.com/bcg/login.htm
http://ribbs.usps.gov/intelligentmail_guides/documents/tech_guides/user_access/ElectronicMailingInfoReportsGuide1.pdf
http://ribbs.usps.gov/intelligentmail_guides/documents/tech_guides/user_access/ElectronicMailingInfoReportsGuide1.pdf
http://ribbs.usps.gov/
mailto:postalone@email.usps.gov
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Payment 
 

Local advance deposit account 
Merchants can set up a local advance deposit account to pay for postage and fees locally. 
Simply add funds by cash, check, money order or debit card and ensure there is sufficient 
money on deposit to cover the cost of returns packages. Merchants may not fund advance 
deposit accounts by credit card.  
 
Advance deposit accounts may be funded through the Centralized Account Processing System 
(CAPS) 

 

CAPS     
CAPS is an electronic postage payment system designed to make 
payment for all classes of mail and products easier and more cost-
effective for mailers for all their mailing, shipping and returns sites. 
You no longer have to take checks or cash to each Post Office.  
 
You may choose a centralized trust account which you must fund 
using electronic funds transfer in advance or a centralized debit 
account where CAPS can debit your financial account.  
 
CAPS provide consolidated reports of mailing activity by Post Office, by mailing account and by 
customer-defined date ranges. The reports are accessible 24/7 and can be imported by the 
user.  

 
Exhibit 24: CAPS Account Inquiry reports options 
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 PS Form 6001, Centralized Account Processing System (CAPS) Account Application — 
Application for establishing a national CAPS account. All applicants must complete and 
submit this form to apply for a CAPS account. 

 PS Form 6002, Accounts and Services to be Paid Through CAPS — Form for listing the 
local account numbers the merchant wants to link to the CAPS account. All applicants 
must complete and submit this form with information about current trust accounts. 

 PS Form 6003, Centralized Account Processing System (CAPS) Electronic Funds 
Transfer Authorization Agreement — Form for authorizing the Postal Service to debit the 
merchant's financial account. Only applicants that wish to establish a CAPS debit 
account complete and submit this form. 

 
PS Forms 6001 and 6003 must have an original signature. Therefore, these forms must be 
mailed to:  

MANAGER 
CAPS SERVICE CENTER 
2700 CAMPUS DR 
SAN MATEO CA 94497-9433.  
 

PS Form 6002 may be mailed to the address above, faxed to 650-377-5336 or emailed to 
ssmctas@email.usps.gov. 
 
For more details on CAPS and to access the application forms, go to https://caps.usps.gov/.  
 

 

  

mailto:ssmctas@email.usps.gov
https://caps.usps.gov/
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Deposit USPS Returns Packages 
 
Your customers have convenient choices to deposit their return packages with the Postal 
Service: 

 Free Package Pickup from your customer’s doorstep during regular mail delivery. 
 Pickup on Demand for time-specific pickup. 
 Drop off the package at a postal retail location. 
 Collection box (see “Can You Ship It” on Page 53). 
 Print and Deliver Return Label Service.  
 

Free Package Pickup Your customers can schedule a free Package Pickup for their return 
packages at the same time as their regular mail delivery at 
https://tools.usps.com/go/ScheduleAPickupAction!input.action.  
 
Exhibit 25: USPS.com Schedule a Pickup input screen 

 
  

https://tools.usps.com/go/ScheduleAPickupAction!input.action
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Pickup on Demand If your customers want to schedule a time-specific pickup, a premium paid 
service is available at https://tools.usps.com/go/ScheduleAPickupAction!input.action. 
 
Exhibit 26: USPS.com Schedule Pickup on Demand request screen 

 
 
Drop off at a Post Office Customers can drop off the labeled package at any USPS Post Office 
or designated drop box. Once the return label has been generated, the customer will be 
provided a link to the PO Locator on USPS.com where they can view a list of Post Offices and 
drop boxes close to the address entered during the label generation. Go to: 
https://tools.usps.com/go/POLocatorAction.action 
 
Exhibit 27: USPS.com Find a Post Office example 

 

https://tools.usps.com/go/ScheduleAPickupAction!input.action
https://tools.usps.com/go/POLocatorAction.action
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Collection box Customers can drop off return packages with postage-paid labels in collection 
boxes if they fit and they meet certain mailing guidelines (see “Can You Ship It?” on Page 53). 
To find collection boxes in your area, go to: https://tools.usps.com/go/POLocatorAction.action 
 
Exhibit 28: USPS.com Find a Collection Box example 

  

https://tools.usps.com/go/POLocatorAction.action
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Package Returns Checklist 
Exhibit 29: Returns checklist.  
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Glossary of Terms 
 
Abbreviation/
Acronym Name Where to Find Information 

API 

Application 
Programming 
Interface https://www.USPS.com/business/web-tools-apis/list-of-apis.htm  

CAPS 

Centralized 
Account 
Processing System https://caps.usps.gov/capshome.asp ; 650-377-1334 

DMM 
Domestic Mail 
Manual http://pe.usps.gov/  

IMpb 
Intelligent Mail 
package barcode https://ribbs.usps.gov/index.cfm?page=intellmailpackage  

MID Mailer identification 
https://ribbs.usps.gov/intelligentmail_package/documents/tech_guide
s/PUB199IMPBImpGuide.pdf  

MRS 
Merchandise 
Return Service DMM 505.3; http://pe.usps.gov/text/dmm300/dmm300_landing.htm  

NCSC 
National Customer 
Support Center Label/barcode certification; 877-264-9693 

PostalOne! 
USPS mailing and 
shipping system https://www.USPS.com/postalone/;  (800) 522-9085 

PRS 
Parcel Return 
Service DMM 505.5; http://pe.usps.gov/text/dmm300/dmm300_landing.htm  

PTR 

Product Tracking 
and Reporting 
system https://tools.USPS.com/go/TrackConfirmAction!input.action  

ROYO 
Return on Your 
Own Consumer paid returns label 

RIBBS 

Rapid Information 
Bulletin Board 
System https://ribbs.usps.gov/  

SBP 
Scan-Based 
Payment 

Postage collection is triggered by an IMpb scan event during postal 
processing. DMM 705.24 
http://pe.usps.gov/text/dmm300/dmm300_landing.htm   

 

  

https://www.usps.com/business/web-tools-apis/list-of-apis.htm
https://caps.usps.gov/capshome.asp
http://pe.usps.gov/
https://ribbs.usps.gov/index.cfm?page=intellmailpackage
https://ribbs.usps.gov/intelligentmail_package/documents/tech_guides/PUB199IMPBImpGuide.pdf
https://ribbs.usps.gov/intelligentmail_package/documents/tech_guides/PUB199IMPBImpGuide.pdf
http://pe.usps.gov/text/dmm300/dmm300_landing.htm
https://www.usps.com/postalone/
http://pe.usps.gov/text/dmm300/dmm300_landing.htm
https://tools.usps.com/go/TrackConfirmAction!input.action
https://ribbs.usps.gov/
http://pe.usps.gov/text/dmm300/dmm300_landing.htm
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Resources and Forms 
 

 Publication 199, Intelligent Mail Package Barcode Implementation Guide 
https://ribbs.usps.gov/intelligentmail_package/documents/tech_guides/PUB199IMPBImpGui
de.pdf  

 
 Parcel Labeling Guide 

https://ribbs.usps.gov/barcode_cert/documents/tech_guides/ParcelLabelingGuide.pdf   
 
 Notice 123, Price list   

http://pe.usps.gov/text/dmm300/Notice123.htm  
 
 PS Form 3615, Mailing Permit Application and Customer Profile 

http://about.usps.com/forms/all-forms.htm  
 

 PS Form 6001, Centralized Account Processing System (CAPS) Account Application 
http://about.usps.com/forms/all-forms.htm or https://caps.usps.gov/  
 

 PS Form 6002, Accounts and Services to be Paid Through CAPS 
http://about.usps.com/forms/all-forms.htm or https://caps.usps.gov/  
 

 PS Form 6003, Centralized Account Processing System (CAPS) Electronic Funds Transfer 
Authorization Agreement 
http://about.usps.com/forms/all-forms.htm or https://caps.usps.gov/ 
 

 PS Form 5052, Printer Certification Submission 
http://about.usps.com/forms/all-forms.htm  
 

 PS Form 3152, Confirmation Services Certification 
http://about.usps.com/forms/all-forms.htm  
 

 “Can You Ship It?”  
https://www.usps.com/ship/can-you-ship-it.htm 
 

 

 

 

 

 

 

  

https://ribbs.usps.gov/intelligentmail_package/documents/tech_guides/PUB199IMPBImpGuide.pdf
https://ribbs.usps.gov/intelligentmail_package/documents/tech_guides/PUB199IMPBImpGuide.pdf
https://ribbs.usps.gov/barcode_cert/documents/tech_guides/ParcelLabelingGuide.pdf
http://pe.usps.gov/text/dmm300/Notice123.htm
http://about.usps.com/forms/all-forms.htm
http://about.usps.com/forms/all-forms.htm
https://caps.usps.gov/
http://about.usps.com/forms/all-forms.htm
https://caps.usps.gov/
http://about.usps.com/forms/all-forms.htm
https://caps.usps.gov/
http://about.usps.com/forms/all-forms.htm
http://about.usps.com/forms/all-forms.htm
https://www.usps.com/ship/can-you-ship-it.htm
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Frequently Asked Questions 
 
Q. What are the benefits of using the Postal Service for returned shipping? 
A. USPS Returns solutions offer convenience with our extensive retail presence and free 
Package Pickup. Label printing flexibility makes it easy for merchants to print and distribute 
return shipping labels to their customers. In addition, USPS has competitive prices and no 
surcharges. 
 
Q. How do I start shipping and who do I contact? 
A. Start-Up Checklists are provided under each product in this guide to help merchants get 
started quickly. You can contact a USPS Sales Executive, Postmaster, Customer Service 
Manager or Business Mail Entry personnel for assistance. 
 
Q. How do I apply for Merchandise Return Service? 
A. The merchant must complete PS Form 3615, Mailing Permit Application and Customer 
Profile, and pay the applicable annual permit and account maintenance fees at the local Post 
Office. The form can be found at: http://about.usps.com/forms/ps3615.pdf. The Post Office 
assigns the Merchandise Return Service permit number.   
 
Q. How do I apply for USPS Return Services or Parcel Return Service-Full Network (PRS-
Full Network) service? 
A. Merchants must contact a USPS Sales Executive to help them with the process because it 
requires onboarding assistance. The Postmaster, Customer Service Manager or Business Mail 
Entry personnel can provide contact information. 
 
Q. What is an IMpb? 
A. An Intelligent Mail package barcode (IMpb) is the Postal Service’s next generation tracking 
barcode for packages and Extra Services. It uses the same industry standard GS1-128 
symbology as the current Confirmation Services barcode but with several enhancements. An 
IMpb contains essential information that enables the Postal Service to process packages 
efficiently, incorporate Extra Services and provide tracking for packages from origin to 
destination. 
 
Q. How do I print IMpb-compliant return shipping labels? 
A. The process of label creation can vary, dependent on which USPS Returns product is 
selected. The Visibility section in this guide explains IMpb features and benefits. The Label 
Printing Options section provides information on how to print return shipping labels.  
 
Q. Will merchants be charged for every label printed? 
A. No, merchants are only charged postage for a label once the customer has shipped the 
return package. There are no fees to print return shipping labels. 
 
Q. I already have a Mailer ID (MID). Do I need a new one for returns?  
A. Mailers may have multiple MIDs, as some postage payment processes or special 
applications may require a MID that is unique only to a specific purpose. For example, a unique 
MID is required to participate in USPS Return Services and PRS-Full Network. Consult a USPS 
Sales Executive to determine if an additional MID is necessary. 
 
Q. What are the options to distribute return shipping labels to my customers? 
A. Merchants have several options to distribute USPS return shipping labels to their customers:  

http://about.usps.com/forms/ps3615.pdf
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 Include a preprinted return shipping label with the order. 
 Send a PDF image via email or text message. 
 Integrate a USPS API on the returns Web page. 
 Post the customized URL for the USPS Merchant Returns Label Tool on the returns 

Web page. 
 Email or text the customized URL for the USPS Merchant Returns Label Tool.  

 
Q. How can customers get return packages to the Post Office? 
A. The Postal Service makes it convenient for a merchant’s customers to deposit prepaid return 
packages. They can:  

 Schedule free Package Pickup from their home during regular mail delivery. 
 Schedule Pickup on Demand for time-specific pickup. 
 Drop off the package at a USPS retail location. 
 Drop it in a USPS collection box. 
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Need more information? 
 

Contact us at returns@usps.gov. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Trademarks 

The following are among the trademarks owned by the United States Postal Service: Click-N-Ship
®
, Click-N-Ship for 

Business
®
, Commercial Base

®
, Commercial Plus

®
, Critical Mail

®
, DMM

®
, First-Class™, First-Class Mail

®
,   Intelligent 

Mail
®
, Media Mail

®
, PostalOne!

®
, Priority Mail

®
, Registered Mail™, RIBBS

® 
Signature Confirmation™, Standard Mail

®
, 

US Postal Service
®
, USPS

®
, USPS.com

®
, USPS Returns

® 
and USPS Web Tools

®
. This is not a comprehensive list of 

all Postal Service trademarks. 
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